
Social Media 

for Business 

How to make it work? It’s an opportunity to:

● Build a community

● Start a conversation

● Foster trust and loyalty

Adapted from PPT by Prof. Trey Erwin



What to write on Twitter?

“Engage, don’t broadcast!”

Ask yourself:
• Will the audience of this message find it of value or 

will they find it annoying and disruptive?

• Would I want to receive this message as a 

consumer?

Get your customers talking or get involved in 

their conversations.



Successful approaches 

to writing for business 

tweets

● Be authentic, honest, 

and transparent

● Ask questions

● Provide value for free

● Share stories

● Respond to tweets

● Inspire your customers to share 

stories

● Admit mistakes

● Deliver excitement, surprise, and 

delight

● Lead customers to take the next 

step



Length? Only 280 characters per post.

Language? Content words. Abbreviations. You 

may remove articles and some pronouns.

https://twitter.com/MetLife



Which approach(es) 

do you find in this 

tweet? 
https://twitter.com/tacobell?lang=en



• Deliver surprise 

and delight 



Which 

approach(es) do 

you find in this 

tweet? 

https://twitter.com/Habitat_org



● Shares a story

● Leads to a next 

step.



Which 

approach(es) do 

you find in this 

tweet?

https://twitter.com/World_Wildlife



● Asks a question

● Leads to a next 

step.



Which approach(es) 

do you find in this 

tweet? 

https://twitter.com/Starbucks



● Provides value for free

● Delivers excitement

● Leads customers to 

take the next step



Which approach(es) 

do you find in these 

tweets? 

Reference: https://mashable.com/2011/02/16/red-cross-tweet/#5mEJTvUqImqf



• Admit mistakes

• Be authentic (and witty, 

if appropriate)

Reference: https://mashable.com/2011/02/16/red-cross-tweet/#5mEJTvUqImqf



Question, 

invitation to share.

Authentic 

voice, respond 

to customer.

https://twitter.com/Target

https://twitter.com/kfc?lang=en



Some Twitter mistakes:

• Tweeting #buythisproduct

• Begging for followers

• Making tweets too long (yes, even 140 words 

may be too long)

• Not responding to mentions (@...)

• Using too many hashtags #soannonying 

#dontdothis #horrible #whysomany #ahhh

Reference: https://blog.wishpond.com/post/55269436779/the-9-most-common-mistakes-on-twitter



Find Your Voice and Tone

1. If your brand were a person, what kind of personality would it have?

2. If your brand were a person, what’s their relationship to the 

consumer? (a coach, friend, teacher, dad, etc)

3. Describe in adjectives what your company’s personality is not.

4. Are there any companies that have a similar personality to yours? 

Why are they similar?

5. How do you want your customers to think about your company?


